ACLB conference 2019—talk by Susan Campbell


“Media:  Navigating a Hyper Democratized Media Landscape” was the topic of a break-out session by Susan Campbell, Distinguished Lecturer in Communications, Film and Media Studies at the University of New Haven, Pulitzer-Prize winning journalist, author of three books,  and board member for the Ivoryton library in Essex.


Offering practical advice for gaining the media’s attention, Ms. Campbell stressed the importance of looking at local outlets, learning their production schedules and editors’ names, writing well in the style used by each one, and supplying photos to accompany news releases.  In the current fast-paced media age, she said, libraries should pitch items likely to capture editors’ interest because they don’t have time to respond to what does not grab their attention.

In addition, an online presence is all-important for libraries in this digital age, Ms. Campbell said, and encouraged the use of sites such as Facebook, Twitter, Instagram and Snapchat as effective ways to reach a younger audience not as inclined to peruse print media. To succeed in publicizing the library, she recommended consistent postings that are up to date.  Posts do not have to be only about library events but can reflect seasonal happenings such as encouraging voting on election day.  Holidays are always good subjects as well.  Interactive posts are also effective, such as trivia contests that encourage patrons’ participation. The important thing, the speaker said, is to be “hyper-local.”
  
With an online presence, Ms. Campbell pointed out, the library can create and control the story.  Journalists, on the other hand, can interpret and present content in their own way, so while it is important to maintain good relations with the media, libraries should make optimal use of their own web sites where they can convey their messages from their own points of view.

